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Introduction
Signal AI is one of the leading artificial 
intelligence companies turning the world’s 
data into knowledge and empowering 
business leaders across a range of 
industries to make better decisions.  
The platform’s brain, named AIQ, reads 
and interprets over 5 million documents 
a day, and surfaces critical media 
intelligence, in real-time.

The Signal AI 2021 Media Report has been 
authored by senior analysts at Signal AI 
using our technology to gather insights on 
the main and sometimes more surprising 
news stories and trends in the global media 
in 2021.
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Signal AI Insight
How the top trends of 2021 evolved

Global media coverage of the major news trend since January 1 2021

Top trends 
    of 2021

It comes as no surprise that vaccines are the 
top trend of 2021 by some margin, with over 
14 million pieces of coverage. This amounted 
to almost the same amount of coverage of 
all the other trends combined. 
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Top stories
      chart 2021

It’s tough to remember everything 
that happened in a year, but the below 
chart shows the biggest news events 
of 2021. We used our technology to 
decipher how different events spiked 
in coverage for the year.

In January, the South African variant emerged and 
spread while in Myanmar a military coup ended in 
leader Aung San Suu Kyi being detained and put 
back in detention in February. As the year rolled on, 
the large spike in May represents coverage of the 
renewed conflict in Gaza, with more than 40 dead 
and the UN warning of a full-scale war.

As the US military pulled out of the country and the 
Taliban took over, events in Afghanistan dominated 
the news agenda, with coverage of more than 
700,000 articles in August – surpassing the 

volume of coverage for any other event in the year. 
We also notice the dip in coverage isn’t as sharp as 
others, showing it retained media attention as the 
summer continued. 

In November, a humanitarian crisis emerged at 
the border between Belarus and Poland as the 
escalation of a months-long crisis culminated in 
thousands of people waiting at the Polish border. 
Moving further into the winter as the Omicron 
variant emerged, media focus reverted back to 
South Africa as a potential source of the new strain.

Signal AI Insight
How the biggest stories of 2021 happened

Global media coverage for the biggest news spikes since January 1 2021
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Company 
initiatives 
from COP26

COP26 saw governments, and 
companies and organisations from 
around the world meet in Glasgow 
to set a new agenda for combating 
climate change. Many promises and 
new initiatives have been promised off 
the back of the event, with the hope 
that businesses will adjust how they 
operate to benefit the planet. But which 
companies stepped up to the plate?

Utilizing our reputation data, we detected the biggest news events around 
different companies in relation to COP26. The data showed us the difference 
between coverage before and during COP26, we can judge the impact of 
different company initiatives. The 10 companies here all made steps that 
were positively received, but FIFA’s pledge to be carbon neutral by 2040 
caught the most headlines. 

Data showing the spikes in coverage of different companies and climate 
change/environment during COP26.

Signal AI Insight
COP26: The company announcements that were positively received
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FIFA on climate change: 
'zero emissions by 2040'

Qualcomm plans to produce net-
zero greenhouse emissions by 2040

Kia will only sell electric cars 
from 2040

Indian Oil Corporation announces 
plan for thousands of electric car 
charging stations

Southwest, IAG agree to buy sustainable 
aviation fuel made from wood waste

Intuit Commits to Helping 1 Million 
US Small Businesses Cut Emissions in 
Half By 2030

Rolls-Royce, Qatar Foundation to create global 
centre for climate technology innovation

Repsol and Iberia make the first 
flight with biofuel produced in Spain 
with waste

Cryptocurrency exchange BitMEX insists on 
carbon neutrality and promises to offset the 
emissions of all Bitcoin transactions

Infracapital (M&G) invests 1.5 
billion in sustainable European 
infrastructure

The initiatives 
in headlines
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This chart is taken from Signal AI's 
analysis of COP26. It shows the most 
proximate topics to COP26 and 
indicates the sentiment of the media 
coverage in each topic. 

Through using our technology, we 
are able to determine the affinity 
(proximity) of an entity to a topic  
(a person that is frequently discussed 
in relation to a topic is considered 
proximate to that topic).

We have identified the top 10 most 
‘proximate’ topics to COP26 during 
the last twelve months. We have also 
analysed proximity to COP26 using a 
predefined list of topics.

Over the past 12 months, COP26 
has been strongly associated with 
both carbon neutrality and carbon 
emissions, which more often than not 
have been heavily intertwined.

We can see that the vast majority 
of coverage has a negative 
sentiment. The most positive 
is around regulatory changes, 
indicating that what's been said 
has been well received. However 
it's lack of proximity to COP26 may 
also indicate that not many of the 
regulatory changes discussed during 
COP26 did not receive high coverage. 

Signal AI Insight
The topics most associated with COP26

Data of the most proximate topics to COP26, indicating the sentiment of the media coverage for each topic, from the two weeks of COP26.

The topics most associated 
with COP26
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The issues 
dominating the 
early days of the 
Biden presidency

With the new year echoing in a new 
President of the United States, we used our 
AI to uncover the topics most associated  
with Joe Biden in his first 100 days in office. 

ReportSignal AI Media Report 2020
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The two topics of Taxes and Gun 
Control grew the most as the 
Biden presidency started off.  In 
comparison to his predecessor 
Trump, neither issue gathered as 
much attention, where the focus 
was instead found on Corporate 
Crime, Campaign Finance and 
Censorship. 

Measuring the mentions of topics, 
we found two that were intertwined 
around issues like the Iran Nuclear 
Deal, in Diplomacy and Conflict. But 
several diplomacy stories unrelated 
to conflict have also garnered lots 
of media attention, like Biden’s 
move to rejoin the Paris Climate 
Agreement, which he did so on  
20 January. 

Tax also became a bigger story 
towards the latter part of the 100 
days, amid the president’s plan to 
raise corporate taxes in an effort 
to raise over $2 trillion to pay for 
infrastructure. 

This data was featured in Axios, 
who said “The data finds that issues 
like the coronavirus and vaccines, 
which are still receiving ample 
coverage, haven't been as closely 
associated with articles mentioning 
President Biden.”

Signal AI Insight
The topics most associated with Biden's first 100 days in office

Topics most related to Biden in media during the first few months of his administration 
according to proximity score, January 1 - April 21 2021.

Data: Signal AI. Chart: Sara Wise/Axios

The Signal AI 2021 Media Report

https://www.axios.com/biden-presidency-issues-media-9dc03b73-5309-4b96-8b3d-16016a5ae520.html
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Re-opening the 
workplace

This year saw many industries return to 
the workplace after spending much of 
2020 away from the office due to the 
pandemic. Major companies led the 
way to some extent, by announcing 
their employees would never be asked 
to return to the office, while others 
implemented hybrid working schemes.

It became a topic of conversation 
wherever you went, as companies 
battled with a new normal by 
balancing productivity and keeping 
people happy.
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Over the pandemic, we trained our 
AIQ on a ‘Reopening the workplace’ 
topic, to help us and our clients 
better understand what was being 
said about returning to the office. 
We compared different industries to 
get a sense of the coverage of how 
they were approaching the issue. 

While education had the initial focus 
as schools gradually welcomed 
back students and teachers, it was 
financial services who remained at 
the top of everyone’s minds. The 
heightened coverage of banks and 
wealth management firms making 
moves to return to the office made 
them leaders for other spaces, given 
the prevalence of financial services 
within city centres. The heightened 
coverage for financial services 
firms to reopen the workplace 
points to a greater interest in their 
movements, due to their focus on 
working in cities There were some 
financial services firms whose 
announcements didn’t land too well, 
such as Goldman Sachs CEO David 
Solomon, who called remote working 
an aberration. 

Signal AI Insight
How different industries came back to the workplace in 2021

Volume of coverage of major sectors and the topic ‘Reopening the workplace’ in all global media since January 1 2021



Vaccine rollouts
As vaccine rollouts kicked off and 
continued throughout the year,  
we wanted to assess the coverage 
behind different vaccines. Here are 
two charts outlining the coverage 
of the major vaccines in the last 
12 months. One compares positive 
sentiment and the other negative 
sentiment in all media coverage.
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The first thing we notice is the difference in volume 
of coverage for Pfizer-BioNTech across both charts. 
This is caused by the coverage of the number of trials 
where Pfizer is used to combat the different variants 
(such as against a Brazilian variant in March) and 
coverage of its approval by the FDA. 

We also notice the difference in how the vaccines 
are perceived, showing there is a general trend 
towards positivity in the coverage. The volume of 
positive coverage nears 140,000 articles a month 
in January, compared to a high of just 18,000 
for negative sentiment. While the sentiment is 
overwhelmingly positive, negative coverage does still 
exist. However in the top 50 global sources, negative 
coverage nears a high of just 350 articles, compared 
to 6,000 positive. 
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Signal AI Insight
Coverage of the major vaccines with positive sentiment

Volume of coverage with a positive sentiment of the major vaccines in all 
global media since January 1 2021.

Signal AI Insight
Coverage of the major vaccines with negative sentiment

Volume of coverage with a negative sentiment of the major vaccines in all 
global media since January 1 2021.



Non-fungible tokens (NFTs) emerged in 
2021 to great media attention. Some 
dismissed it as a fad while stories 
continued to emerge of music artists and 
celebrities selling non-fungible tokens. 
A particular headline that sums up why 
NFTs continue to gain attention can be 
found on TIME ‘Teen Artists Are Making 
Millions on NFTs. How Are They Doing It?’ 
While the initial hype in March died down 
slightly towards the summer, coverage of 
NFTs continued to gather pace towards 
the end of the year, peaking at 130,000 
articles in November. So NFTs appear 
to not be just hype, will they continue to 
gather pace in 2022?

The Signal AI 2021 Media Report

Non-fungible 
tokens
(NFTs)
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Signal AI Insigh
Are NFTs worth it? How Non-fungible tokens were played over 2021

Volume of coverage of non-fungible tokens in all media from January 1 2021.
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Pride
We also analyzed how LGBTQIA++ Pride was covered 
in 2020 compared to 2021. We trained our AIQ to 
understand LGBTQIA++ Pride as a topic and the below 
graph shows how coverage of this topic spikes in 
Pride month. However, the sum of coverage from July 
2020 to May 2021 accounts for just 69% of coverage 
generated during Pride Month 2021. Moreover, the 
volume of coverage for June 2021 was 5.9 times above 
the average for the last 12 months. This shows us that 
much work is needed to keep LGBTQ+ Pride in the 
media eye throughout the entire year.

However coverage of Pride was much greater in 
2021 than the previous year, with almost double the 
coverage. But while 63% of the total coverage of the last 
12 months carried positive sentiment, our research also 
showed us that 11% of the coverage of LGBTQIA++ Pride 
throughout the year was negative.

Total volume of coverage and sentiment score for Pride from 
June 1 2020 to June 30 2021.

Signal AI Insight
How coverage of Pride changes over the year
Number of articles and reach over time
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Signal AI’s decision augmentation 
solution uses the world’s news, broadcast, 
blog and regulatory data to understand 
a decision maker or business’ context 
and extracts critical knowledge from 
these diverse sources. Our AI platform 
then delivers relevant knowledge through 
a SaaS interface, real-time alerts, 
interactive dashboards and an API suite 
to help decision makers across a range of 
industries make informed and confident 
decisions. Our data and insights are 
currently delivered to over 40% of the 
Fortune 500, a huge validation of the 
daily value we are able to deliver. 

Our clients include a G7 Government who 
uses Signal AI to understand drivers for 
vaccine hesitancy, Deloitte who use our 
platform to monitor changing policy and 
regulation trends to better advise clients, 
one of the world’s largest FMCG who uses 
our technology to track the perception 
and risks in thousands of ingredients, and 
one of the FAANG who uses Signal AI to 
measure trust, perception and emerging 
reputational risk.

About Signal AI

The above insights indicate how the global media 
conversation has reacted to some of the biggest trends 
and events of 2021. The global pandemic continued to 
rage on with emerging variants, but the world fought 
back against the pandemic, with vaccine rollouts and 
reopening the workplace. But the media’s attention was 
grasped by the advent of non-fungible tokens, UEFA’s 
Euro 2020, the start of Joe Biden’s presidency and 
of course COP26 – where we have assessed how the 
initiatives of some companies landed positively.

As the start to 2022 feels a lot like 12 months ago, we 
hope the insights we bring you next year will be a bit 
brighter.

Authored by Tom Jenkin, Christos Fountas, Daniel Staff, 
Anwen Evans, and Georgie Weedon.


