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 It’s been well reported that women 
have been more negatively affected 
by the coronavirus pandemic than 
men. A global study by the Institute 
for Health Metrics and Evaluation 
at the University of Washington 
found 26% of women reported 
loss of work during the pandemic, 
compared with 20% of men, and 
were significantly more likely to 
forgo work to care for others.

There is no doubt that progress has 
been made but there is still much 
to be done. Levelling imbalances in 
pay gaps, increasing the number of 
female leaders in boardrooms and 
eradicating sexism in the workplace 
are key objectives for businesses of 
all size. Signal AI has used its data to 
analyze how these key trends have 
been covered in the last 12 months, 
the organizations most associated 
with these themes and those with 
the best perception.

Signal AI's data is taken from a 
market-leading data set where we 
aggregate over 5 million documents 
a day, ranging from traditional, 
broadcast and online media to legal 
documents and podcasts.
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Top 10 organizations by topic

Organizations most associated with relevant 
topics and with the best perception during 
Women's History Month
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Women’s History  
Month, March 2022
Signal AI used its platform to analyze 
global media coverage around five 
relevant topics throughout the month: 
female leadership, gender pay gap, 
sexism in the workplace, reproductive 
rights, and inequality. 

There is no doubt that progress has 
been made but there is still much to be 
done. Levelling imbalances in pay gaps, 
increasing the number of female leaders 
in boardrooms and eradicating sexism 
in the workplace are key objectives for 
businesses of all size.

Signal AI's platform analyzed how these 
key trends have been covered in the 
last 12 months, the organizations most 
associated with these themes and those 
with the best perception.

Signal AI's data is taken from a market-
leading data set that aggregates over 5 
million documents a day, ranging from 
traditional, broadcast and online media to 
legal documents and podcasts, that powers 
Signal AI's platform.

https://public.flourish.studio/visualisation/9207021/


View the interactive chartData: Signal AI • The chart showcases the top 10 companies by Index Weight from the S&P 500.
Data is from global media coverage.

Number of articles mentioning the top 10 companies in the S&P 500 and the 
topic Female Leadership, by month over the last 12 months

The top 10 companies in the world and Female Leadership
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Female leadership
Having diverse 
leadership teams 
translates directly to 
business performance, 
with several reports 
in the last few years 
proving gender 
diversity is good for 
business.

Signal AI's data assesses the  
world’s leading organizations according 
to the S&P 500 and how they perform 
on the topic of female leadership.

Microsoft received the most coverage 
relating to Female Leadership among 
the top 10 organizations in the S&P 
500 (1,510). This was followed by 
Amazon (1,041) and Apple (883). 

The company with the least coverage 
in relation to the topic was Nvidia (6 
articles), followed by Meta (16 articles) 
and JP Morgan Asset Management 
(47 articles). 

There were significant appointments 
of female leaders at the majority 
of the top 10 companies of the S&P 
500. Amazon appointed Edith 
Cooper to the board of directors, 
making her their only black director, 
while the company also appointed 
Kelly Day to lead Prime Video.

Johnson & Johnson saw several spikes 
after being given a ‘Courage in the 
Boardroom’ award for their conduct 
during the pandemic. Lead Director 
Anne Mulcahy featured heavily in the 
coverage. Lower down the list, both 
JPMorgan and Berkshire Hathaway 
appointed women to key senior roles 
within the business. 

As a collective, March saw a spike in 
coverage for this topic compared to 
any other month in 2021.

https://public.flourish.studio/visualisation/8862360/
https://www.seattletimes.com/business/amazon/amazon-elects-former-goldman-sachs-executive-and-slack-director-edith-cooper-to-board/
https://www.seattletimes.com/business/amazon/amazon-elects-former-goldman-sachs-executive-and-slack-director-edith-cooper-to-board/
https://www.broadcastprome.com/news/amazon-appoints-kelly-day-to-lead-prime-video-international/
https://boardmember.com/jj-lead-director-anne-mulcahy-it-was-a-moment-of-truth/
https://www.reuters.com/business/finance/jpmorgan-appoints-allison-beer-ceo-chases-card-business-2021-09-09/
https://www.bhhs.com/about/newsroom/press/2021/new-ceo-christy-budnick


View the interactive chart
Data: Signal AI • Data is from global media coverage.
This score represents the sentiment towards the organization with regards to it’s relationship to the topic. The sentiment score 
ranges between  [-1..1] and is computed as follows: (positive entity/topic co-mentions) - (negative entity/topic co-mentions).

The top organizations by positive sentiment associated with the 
topic of Female Leadership, by month from Jan 2021 - Jan 2022
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Female Leadership
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View the interactive chartData: Signal AI • Caption: Data is from global media coverage.
Sentiment score runs from -1 to +1.

The organizations most associated 
with the topic Female Leadership
The 20 most proximate organizations to the topic 
Female Leadership, from Jan 2021 to Jan 2022, sorted 
by average sentiment score
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From all of the organizations 
associated with the topic Female 
Leadership in global media 
coverage, the above chart 
highlights the company with the 
highest positive sentiment, by 
month in 2021.

The absolute winner was  
UN Women (four months in  
the first place), followed by  
Human Rights Campaign (three 
months). To view the top three 
for each month, check out the 
interactive chart.

The chart showcases the 20 
organizations most strongly 
associated with the topic Female 
Leadership, from highest positive 
sentiment to lowest. 

The Equal Employment Opportunity 
Commission, Goldman Sachs Asset 
Management and An Post got 
the most positive sentiment. 

The U.S. Equal Employment 
Opportunity Commission, which got 
the strongest average proximity and 
the highest sentiment, investigates 
allegations of discrimination in the 
workplace in the United States and 
has the authority to enforce laws 
against any type of discrimination 
in work situations. 

Almost half of the organizations 
represented are from the United 
States, followed by the UK. Other 
countries represented in the full 
analysis are The United Arab 
Emirates, Portugal, The Republic 
of Ireland, The Netherlands and 
Israel. For an animated version of 
this analysis, do see the launch of 
this research. 

https://public.flourish.studio/visualisation/8857593/
https://public.flourish.studio/visualisation/8856184/


Global media coverage of Walgreens with sentiment scoring 
from 15th January to 15th February

The positive reaction to Walgreens’ appointment of 
Rosalind Brewer, its first black female CEO
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A New York Times 
story on the 
appointment said: 
“Shares of Walgreens 
rose by 5 percent 
on Wednesday, the 
first session after the 
announcement of her 
appointment.”
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This chart looks at an isolated event 
in the topic of female leadership, and 
how striving for equality not only has a 
positive impact on a company’s rep-
utation but its financial performance. 
On January 26th, Walgreens Boots 
Alliance announced the appointment 
of Rosalind Brewer as its first black 
female CEO. Two months before, in 
November 2020, CVS Health (Wal-
greens’ competitor) had appointed 
Karen Lynch as CEO, becoming the 
highest-ranking CEO of a Fortune 
500 company.

A New York Times story on the 
appointment said: “Shares of 
Walgreens rose by 5 percent on 
Wednesday, the first session after the 
announcement of her appointment.”

The positive sentiment around the 
company in media coverage also 
increased sharply: Walgreens went 
from an average of 60 positive 
mentions per day in the 10 days before 
the announcement to 882 positive 
mentions on January 27th (coinciding 
with the New York Times’ article).
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Gender pay gap
Research has consistently shown that the pandemic 
has affected women more severely than men, in 
no arena more so than economic opportunity. 
According to the World Economic Forum’s  
Global Gender Gap Report 2021, ‘it will now take 
135.6 years to close the gender gap worldwide,’ 
jumping up from 99.5 years before the outbreak of 
the COVID-19 crisis. This sharp increase represents 
a whole other generation who will have to wait for 
gender parity, the report said.

Research has consistently shown that the pandemic has affected 
women more severely than men, in no arena more so than 
economic opportunity. This sharp increase to 135.6 to close the 
gender pay gap, from the 99.5 years estimated before the Covid 
crisis, is a cause for concern for all businesses.

https://www3.weforum.org/docs/WEF_GGGR_2021.pdf


Data: Signal AI 

Comparison of global media coverage for the biggest 
S&P 500 companies (by Index Weight)
Total number of positive articles related to Gender Pay Gap that mentioned 
each of these companies over the last 12 months

The top companies in the world and Gender Pay Gap 
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View the interactive chart
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Signal AI used data from its platform 
to compare positive coverage on 
some of the biggest companies in the 
world in relation to Gender Pay Gap 
over the last 12 months. Microsoft 
received the most positive coverage 
(770 positive articles), followed by 
Amazon (532) and Apple (490). 

The company with the least positive 
articles among those analyzed was 
JP Morgan (6), followed by Berkshire 
Hathaway (16). 

Nvidia does not appear as it received 
no positive coverage on Gender Pay 
Gap in the year, but it was also the 
company with the least coverage 
overall: they were mentioned only in 
18 articles, all with neutral sentiment. 
By comparison, Microsoft’s coverage 
was 1630 articles.

By industry, Information Technology 
companies got the most positive 
coverage (1302 positive articles 
between Microsoft, Apple and 
Alphabet) followed by Consumer 
Discretionary (558 positive articles  
between Amazon and Tesla). 
Financials was the sector with the 
least positive coverage (22 positive 
articles). 

In terms of total coverage, Apple was 
mentioned the most in relation to 
the topic, followed by Microsoft and 
Amazon.

Microsoft received the 
most positive coverage 
on Gender Pay Gap.

https://public.flourish.studio/visualisation/8947244/
https://www.signal-ai.com/ai-platform


The majority of the 
organizations represented 
are from the United 
Kingdom, followed by the 
United States.
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The chart showcases the 20 
organizations most strongly 
associated with the topic Gender 
Pay Gap across the year, ordered 
by average sentiment (from highest 
positive sentiment to lowest). 

Human Rights Campaign - a 
US organization that has been 
campaigning for LGBTQ+ rights 
since 1980 - got the highest average 
proximity and the best average 
sentiment to the topic across the year. 

Their annual Corporate Equality 
Index rates companies on corporate 
practices, benefits and policies 
related to LGBTQ+ employees. 
According to the organization, 
more than a thousand companies 
participated in their CEI 2022  
Survey (including 379 Fortune  
500 employers).

Three global organizations (Plan 
International, International Labour 
Organization and UN Women) 
made it to the top 40 in the full 
analysis, and one regional workers’ 
union (European Trade Union 
Confederation). Other countries 
represented are Brazil, Ireland, and 
The Netherlands. From all companies 
proximate to the topic Gender Pay 
Gap, 15 had a negative average 
sentiment. Click the chart to see the 
full analysis in an interactive chart.

Data: Signal AI • Caption: Data is from global media coverage. 
Sentiment score runs from -1 to +1.

The organizations most associated with the 
topic Gender Pay Gap
The 20 most proximate organizations to the topic Gender Pay Gap, 
from Jan 2021 to Jan 2022, sorted by average sentiment score

Average sentiment
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View the interactive chart

The UK introduced mandatory 
gender pay gap reporting for 
companies with over 250 employees 
in 2017, but the regulation has 
been deemed insufficient to tackle 
the issue since it does not impose 
any further actions or penalties on 
companies once the figures are 
reported. 

https://public.flourish.studio/visualisation/8925689/
https://edition.cnn.com/2021/09/30/business/gender-pay-gap-reporting-uk-scli-intl-gbr/index.html
https://edition.cnn.com/2021/09/30/business/gender-pay-gap-reporting-uk-scli-intl-gbr/index.html


By country, the 
majority (six) are from 
the US, followed by the 
UK (three) and three 
global organizations.  
There is also one 
company from Ireland 
(An Post) and one 
from The Netherlands 
(Equileap).
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From all of the organizations 
associated with the topic Gender 
Pay Gap in global media coverage, 
the chart highlights the brand with 
the highest positive sentiment, 
by month from January 2021 to 
January 2022.

Plan International, a global NGO 
that advocates for girls’ rights to 
education, sexual and reproductive 
rights, economic empowerment 
and equality, was the overwhelming 
winner, being regarded as the best 
perceived on gender pay gap in 
eight of the 12 months. 

The NGO is present in 78 countries 
and, according to their latest 
annual review, in 2021 they 
supported more than 26 million girls.

The Human Rights Campaign 
made the top spot in two months, 
followed by UN Women (one month). 

View the interactive chart

The top 3 organizations by positive sentiment associated with the topic 
of Gender Pay Gap, by month from Jan 2021 - Jan 2022

The organizations with the best perception on Gender Pay Gap

Data: Signal AI • Data is from global media coverage.
This score represents the sentiment towards the organization with regards to it’s relationship to the topic. The sentiment score 
ranges between  [-1..1] and is computed as follows: (positive entity/topic co-mentions) - (negative entity/topic co-mentions).

Feb Jan 21 Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 22
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https://public.flourish.studio/visualisation/8936996/
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Among the 10 biggest companies 
in the S&P 500, Microsoft received 
the most positive coverage related 
to the topic Sexism in the Workplace 
over the last 12 months (11,944 positive 
articles). As with Gender Pay Gap, 
this was followed by Amazon (11,301) 
and Apple (5,769). JP Morgan Asset 
Management received the least 

positive coverage in relation to the 
topic (only 10 positive articles), but it 
was also the company with the least 
total coverage (88 articles). 

In December 2021, Microsoft was 
included by Business Insider among 
the best large companies for female 
employees. An employee said:  
 "Fertility treatments, adoption fees, 
housekeeping, fitness and office 
equipment — anything to support 
quality of life as a well rounded 
professional." In January this year, the 
company also opened a third-party 
review into its sexual harassment and 
gender discrimination policies.

View the interactive chart

Data: Signal AI 

*JP Morgan Asset Management recieved only 10 positive articles 
and therefore are not included  (nearest count was 278 for Nvidia).

Comparison of global media coverage for the biggest S&P 
500 companies (by Index Weight)
Total number of positive articles related to Sexism in the Workplace that mentioned 
each of these companies over the last 12 months

Top 10 companies in the world and their positive 
media sentiment on Sexism in the Workplace

Amazon.comMicrosoft
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Johnson

Nvidia
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Meta Tesla
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In December 2021, 
Microsoft was included by 
Business Insider among 
the best large companies 
for female employees.

Sexism in  
the workplace 

https://www.businessinsider.com/top-rated-large-companies-women-employee-ratings-comparably-2021-12?r=US&IR=T#9-microsoft-17
https://public.flourish.studio/visualisation/9021419/


Out of the 49 
companies 
most associated 
with the topic, 
only 19 have 
positive average 
sentiment.
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The chart showcases the companies 
associated with Sexism in the 
Workplace in a positive way, from 
highest positive sentiment to lowest. 

Gap and Great Place to Work are the 
companies with the highest positive 
sentiment on average. Gap is a US 
worldwide retailer, and Great Place 
to Work Institute operates in over 50 
countries, advising employers on how 
to improve recruitment, productivity, 
and employee engagement to create 
better workplaces. 

The majority (12 companies) are from 
the US. Other countries represented 
are the UK (3), The Netherlands (1) and 
Brazil (1). There are also two global 
organizations on the list (UN Women 
and Plan International). 

The organizations most associated with the 
topic Sexism in the Workplace
The 20 most proximate organizations to the topic Sexism in the 
Workplace, from Jan 2021 to Jan 2022, sorted by average sentiment score

View the interactive chart

Average sentiment

Data: Signal AI • Caption: Data is from global media coverage. 
Sentiment score runs from -1 to +1.
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https://public.flourish.studio/visualisation/9134795/
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The chart showcases the 
organization with the highest 
positive sentiment in relation to 
Sexism in the Workplace, by month 
from January 2021 to January 
2022. The data is from global 
media coverage. 

Gap Inc. was the clear winner:  
the company achieved the top 
three in nine months of the 13 
months analyzed, all of them  
in the first place. 

Gap was named one of the top 
ten most diverse and inclusive 
organizations in the world in 
2018 and 2019 by the Thomson 
Reuters Global Diversity and 
Inclusion Index, which measures 
the performance of more than 
7,000 companies. Gap was also 

“the first Fortune 500 company 
to announce equal pay for 
men and women”, according to 
Sonya Syngal, the company’s 
CEO. For four consecutive years, 
the company has been listed in 
Bloomberg's Gender-Equality 
Index, and has a workforce  
that’s 76% female. 

Plan International, the Human 
Rights Campaign and UN Women 
also featured as the best perceived 
company on the topic across the  
13 month period.

Gap Inc.

View the interactive chart

The top 3 organizations by positive sentiment associated with the topic 
of Sexism in the Workplace, by month from Jan 2021 - Jan 2022

The organizations with the best perception on 
Sexism in the Workplace

Data: Signal AI • Data is from global media coverage.
This score represents the sentiment towards the organization with regards to it’s relationship to the topic. The sentiment score 
ranges between  [-1..1] and is computed as follows: (positive entity/topic co-mentions) - (negative entity/topic co-mentions).

Feb Jan 21 Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan 22Organization
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https://eu.usatoday.com/story/life/2021/12/05/female-leadership-power-brokers/8739192002/
https://eu.usatoday.com/story/life/2021/12/05/female-leadership-power-brokers/8739192002/
https://eu.usatoday.com/story/life/2021/12/05/female-leadership-power-brokers/8739192002/
https://public.flourish.studio/visualisation/9134578/
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Companies mentioned in the Signal AI  
Gender in Business Report 2022

This research indicates how some of the 
key themes related to gender inequality 
are being covered by the global media. 
The organizations with the best perception 
against the topics are perceived as 
leading the way in tackling bias and 
creating change.

David Benigson, CEO Signal AI, “There 
is so much more to be done but it is 
encouraging to see so many organizations 
engaging with these critical issues. It is 
heartening to see some of the stand out 
winners leading the way across the globe 
to reach gender parity in the workplace, 
and to address ongoing bias, inclusion 
and diversity in leading global companies. 
Despite this, we all know there is still much 
work to be done. We hope this research 
can point to the positive steps being taken 
that other companies can emulate in order 
to correct biases in their workplaces.”
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Signal AI is disrupting the way businesses make 
decisions. Our external intelligence platform uses 
AI to understand the signals of opportunity and 
risk that sit in the previously untapped source 
of unstructured external data, from the global 
media, social and podcast to regulatory data, tax 
intelligence and more. Our technology delivers 
relevant knowledge through a SaaS interface, 
real-time alerts, interactive dashboards and 
an API suite to help decision makers across a 
range of industries make informed and confident 
decisions.  We work with companies like Deloitte 
and Google and 40% of the Fortune 500 to help 
solve real-world critical decisions and in doing so 
have defined a whole new category of business – 
decision augmentation.

Our clients include a G7 Government who uses 
our external intelligence platform to understand 
drivers for vaccine hesitancy, Deloitte who use 
our external intelligence platform to monitor 
changing policy and regulation trends to better 
advise clients, one of the world’s largest FMCG 
who uses our external intelligence platform to 
track the perception and risks in thousands of 
ingredients, and one of the FAANG who uses 
Signal AI to measure trust, perception and 
emerging reputational risk.
www.signal-ai.com
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