
ESG & Greenwashing 
Overview



ESG (Environmental – Social – Governance)

is a measure of an organisation’s specific ethical
efforts. It’s a globally recognized standard
valued by investors, consumers, and employees

alike, shaping reputation and public response.

What is ESG? Environmental

Climate change

Waste and pollution

Resource depletion

Greenhouse emissions

Energy efficiency

Deforestation

Biodiversity

Governance

Tax strategy

Ownership transparency

Exec remuneration

Donations and political lobbying

Corruption and bribery

Board diversity and structure

Data transparency

Social

Human rights

Employee relations

Diversity

Gender equality

Working conditions

Local communities

Health and safety



Why is ESG important?

83% 86% 91%

of consumers think 

companies should be 

actively shaping ESG best 

practices

of employees prefer to 

support or work for 

‘companies that care’

of business leaders

believe their company has a 

responsibility to act on

ESG issues

Source: PWC 2021 Consumer Intelligence Series survey on ESG

https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/consumer-and-employee-esg-expectations.html


Most used tools to measure ESG intelligence in 2021
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News and media Regulatory filings It has not become
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Institutional investors Fund selectors

Note(s): Worldwide; 2021 ; 3,600 respondents; The respondents are professional investors, incl. institutional investors, fund selectors and financial professionals

Source(s): Natixis Investment Managers; ID 1263789

http://www.statista.com/statistics/1263789/largest-tools-measure-non-financial-esg-performance


ESG scores comparability
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Main ESG focus among sustainable investors in 2020
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Note(s): Worldwide; July to September 2020 ; 324 respondents*

Source(s): BlackRock; ID 1199652

http://www.statista.com/statistics/1199652/main-esg-focus-sustainable-investors-worldwide


What is Greenwashing?

Greenwashing is when a company

purports to be environmentally

conscious for marketing purposes but

actually isn’t making any notable

sustainability efforts and is deceptively

suing the claims to persuade the public

that the company and their products

are environmentally friendly.





Greenwashing: Media coverage trend 2019-2021
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Which sectors are under the microscope?

Analysing 1,872 English-language articles published in top-tier outlets in the last two years, we found

that the greenwashing conversation has beengravitating around the Energy industry.

Energy Financial Services Food and Drink Fashion Automotive



How can ESG comms remain authentic?

Labelling anything and everything you do as 

“environmentally friendly”, “eco-friendly” or “green” 

can backfire if you don’t back up these claims with 

real attributes and outcomes.

An ESG claim must be transparent and properly 

defined. 



A fifth of the world’s 2,000 largest public 

companies have now made some kind of “net 

zero” pledge to cancel out their carbon emissions. 

However businesses must show, not tell.

If announcing a net zero target, be prepared to 

communicate the specifics of how you’ll get there 

— clearly, transparently, and consistently over 

time.

How can ESG comms remain authentic?



Choose the solution that really fits your company 

strategy, your customers’ needs and preferences, 

and the market’s legislative context. Because 

developing the right product can take months or 

even years, while trends change in unpredictable 

ways.

How can ESG comms remain authentic?



If as a brand you are called out for greenwashing, 

make sure your response is respectful of those 

making allegations against you; show you are 

taking clear steps to investigate and rectify any 

potential issues; and follow up your response with 

action.

Be the first to call out where you are failing and 

then publicly make a plan to address these areas 

and monitor and measure your performance. 

How can ESG comms remain authentic?



Headline climate pledges can often sound like just 

the latest PR exercise – and there’s nothing worse 

than your PR efforts being perceived by the public 

as a ‘campaign’ and nothing more.

Companies need to draw more attention to the 

need for climate change adaptation and resilience, 

building greater public understanding of climate  

risks in an increasingly changing world.

How can ESG comms remain authentic?
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